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Abstracts 

Nurturing and promoting entrepreneurship motivation play a center role in the economy, especially in the 

economics trend of transforming from the economy based on energy to innovative one. It is increasingly 

important to thoroughly research the factor clusters affecting the entrepreneurship intention to develop the 

active entrepreneur. This paper therefore aims to contribute to the understanding of major source of 

inspirational triggers that impact on entrepreneurial intention, how the effecting level of each factor and 

propose a measuring model accordingly. The research is implemented on students of Vietnam who are going 

to choose the life career and join the creative human force of the society. Theory of planned behavior - TPB 

(Ajzen, 1991) is applied to propose a model to measure the effects. A qualitative analysis method is utilized. 

The findings of the study provide 36 item scales belonging to 07 factor clusters which directly or indirectly 

affect the entrepreneurship intention of Vietnamese students, including (1)Expected value, (2)Attitude toward 

the action, (3)Normative beliefs, (4)Subjective norms, (5)Perceived self-efficacy, (6)Perceived Feasibility and 

(7)Perceived risks. Implication of these results on how to facilitate an environment, in which inspirations on 

entrepreneurship intention are triggered and limitation of the study are discussed. 

 

Keywords: entrepreneurship, entrepreneurship intention, theory of planned behavior – TPB 
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1. INTRODUCTION 

On the transforming trend from the economy based on energy and capital to innovative one, promoting 

entrepreneurship motivation in order to facilitate firm creation has been increasingly recognized as engines to 

foster an entrepreneurial culture, driving forward socio-economic development (Carayannis et al., 2003; EC, 

2008, 2010; Wilson, 2008; OECD, 2011; Kuratko, 2012). Linan and Chen (2009) are of the opinion that 

entrepreneurial intention is one among the key important motivation methods for transmitting message of 

value entrepreneurship can add to the people. In fact, entrepreneurship is not a single action but a long period 

and entrepreneurship intention could be considered as the “root” or the “beginning step” of this long way. 

Thus, the study of entrepreneurial intentions is considered very promising, because researchers get a better 

understanding for background factors as well as accompanying environment factors such as the availability of 

resources and the final consequences of the behavior such as the decision for a specific career without having 

to observe the transformation of intentions into action (Richard et al. 2009). This explains why it is important 

and crucial to research the factors affecting this “root” point of entrepreneurship roadmap (European 

Commission, 2008 & 2010). This paper therefore will study which factors affecting the entrepreneurship 

intention, how the effecting level of each factor and propose a measuring model accordingly. The research is 

implemented on students of Vietnam who are going to choose the life career and join the creative human force 

of the society. The research results could support in encouraging regulation and policy frameworks towards 

promoting entrepreneurship intention of young people in Vietnam. 

 

 

2. LITERATURE REVIEW 

2.1 Entrepreneurship Intention 

Using the widely recognized definition of Bird's (1988, p. 442) on intention, Richard et al. (2009) reconfirmed 

intention as a state of mind directing a person's attention (and therefore experience and action) toward a 

specific object (goal) or a path in order to achieve something (means). Bagozzi and Yi (1989) defined that 

intentions encompass motivational aspects influencing the behavior in question and they are important 

indicators for how much effort individuals have to exert to execute this behavior. In psychological literature, 

intention is assumed to capture the motivational factors that influence the behavior, so that, it is an indicator of 

how hard people are willing to try in order to behave in a specific manner to achieve a goal (Anna Lanero et 

al. 2011). For this reason, intention appears as a good predictor of planned behavior in the module of Ajzen 

(1991), especially if this is difficult to perform and demands a great amount of resources. In the field of social 

psychology, intention is the single best predictor of any planned behavior (Bagozzi and Yi 1989) even when 

this behavior is rare, hard to observe or involves unpredictable time lags between intention and action (Ajzen 

1991). Compared to the actual behavior, intentions are measurable without delay and unaffected by distorting 

influences. In addition, intentions are not subjected to any ex-post rationalization of the observed individual. 

In general: the stronger the intention, the higher is the probability that the intention predicts an actual 

execution of the behavior in questions (Ajzen 1991). 

Derived from the previously mentioned definition by Bird (1988), Krueger (1993) defines entrepreneurial 

intention as the commitment to starting a new business. According to Armitage and Conner (1998: 1430), 

intention represents the motivation that a person affords as the planned action, so that entrepreneurial intention 

is definitely a motivation to make a plan running an enterprise. Thompson (2009) defines entrepreneurial 

intention is the confirmation of a person on establishing a new company and his or her plan to run this action 
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in the future. Thus, entrepreneurial intention is not only a simple question of yes or no, it should be considered 

as the degree of level from low point to high and very high level. This definition is totally fit with the ideal of 

Ajzen (1991) that is the stronger the intention to engage in a behavior, the morelikely should be its 

performance. Intention is thus assumed to be the immediate antecedent of behavior tế (Fayolle et al., 2006). In 

summary, almost international researches confirm that entrepreneurial intention is a planed behavior and this 

requires the strong afford of a person to carry out the behavior. Thus entrepreneurial intention plays a central 

role in forming the start ups, especially in the case of students because they are on the period of deciding the 

life career. 

2.2 Models on Entrepreneurship Intention 

Until the current time, there are four most applicable entrepreneurship intention models widely used in 

researches (Souitaris et al., 2007), as follows: 

2.2.1 Shapero Model of Entrepreneurial Intention (1982) and further developed by Krueger and Brazeal 

(1994) as the Model of Entrepreneurial Potential. Shapero stated that desirability, feasibility and a propensity 

to act are the most crucial factors influencing an individual’s intention to start a venture. He identified two 

classes of important variables: (1) one dependent variable, entrepreneurial intentions (EI), which represents the 

expected entrepreneurial behavior of the university students who are the respondents in this study, (2) three 

independent variables which represent personal attitude of the respondents including perceived desirability, 

perceived feasibility and propensity to act. 

2.2.2 Bird’s Model of Intention (1988) 

This model highlights the importance of intentions for organizational development and for the implementation 

of entrepreneurial ideas (Bird, 1988). Intentions are assumed to be a blend of rational, analytic, cause-effect 

thinking and intuitive, holistic, contextual thinking. The model was further developed by Bird & Jelinek 

(1988), Boyd &Vozikis (1994); however, according to Fayolle et al., (2006), it lacks empirical validation. 

2.2.3 Shapero & Sokol’s Entrepreneurial Event Model (EEM) (1982) 

As soon as being introduced in 1982, EEM was quickly used in the literature with an aim to provide an 

explanation for the processes that lead to an entrepreneurial event, that is, the moment of launching a new 

business (Kollmann & Kuckertz, 2006). The model assumes that inertia guides human behavior until some 

event "displaces" that inertia and unblocks previously undesired behaviors. For example, a displacement, such 

as job loss, might alter the perception of the desirability to become self-employed. There are three categories 

of life path changes in EEM, including negative displacements, between things and positive pulls 

2.2.4 Icek Ajzen’s theory of planned behavior (1991) 

The theory of planned behavior consists of three attitudinal antecedents of intentions 1) attitudes toward the 

behavior, 2) subjective norms and 3) perceived behavioral control. The stronger the positive attitudes, the 

social norms and the perceived behavioral control toward a behavior, the stronger the behavioral intention is. 

If the intention is high, the individual is likely to perform the specified behavior. 

2.3 Factors ofEntrepreneurship Intention 

Ajzen (1991) approved the ideal that there are two factor clusters impacting the entrepreneurship intention, 

including (1) inside factors as attitudes toward the behavior and perceived behavioral control; (2) outside 

factor as subjective norms. According to Richard et al. (2009), there are two factor clusters impacting the 

entrepreneurship intention, that are (1) background factors and (2) accompanying environment factors. Alain 

Fayolle and Benoit Gailly (2015) concentrated on students’ entrepreneurship intention and divided impacting 

factors into 2 groups: (1) entrepreneurship training courses such as training content, training methods, training 
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location, etc... and (2) experiences on entrepreneurship activities or demographic characteristics. This paper 

inherits the factors developed by Ajzen (1991) and proposes one more factor relating to risk because the real 

nature of a traditional entrepreneur is the comparison between the benefits gained and the risks faced. In 

addition, many modern researches stress the importance of perceived risk to entrepreneurship intention 

(Hisrich & Peters, 2002; Leong, 2008). In summary, the paper proposes 07 factor clusters which directly or 

indirectly affect the entrepreneurship intention of Vietnamese students, including (1) Expected value, (2) 

Attitude toward the action, (3) Normative beliefs, (4) Subjective norms, (5) Perceived self-efficacy, (6) 

Perceived Feasibility, (7) Perceived risks.  

Among these 7 factors, there are 4 factors directly affect the entrepreneurship intention, including Attitude 

toward the action, Subjective norms, Perceived feasibility and Perceived risks. Ajzen (1991) briefly defines 

attitudes toward the behavior refers to the degree to which a person has a favorable or unfavorable evaluation 

or appraisal of the behavior in question; subjective norm refers to the perceived social pressure to perform or 

not to perform the behavior and Perceived feasibility refers to people’s perception of the ease or difficulty of 

performing the behavior of interest. In the case of entrepreneurship, the constructs of the above factors are 

defined as follows: ‘Attitude towards self-employment’ is the difference between perceptions of personal 

desirability in becoming self-employed and organizationally employed. Therefore, ‘high’ attitude towards 

self-employment actually indicates that the respondent is more in favor of self-employment than 

organizational employment (Kolvereid, 1996a). ‘Subjective norm’ refers to perceptions of what important 

people in respondents' lives think about them becoming self-employed, weighted by the strength of the 

motivation to comply with them (Krueger et al., 2000). Finally, ‘perceived behavioral control’ reflects the 

perceived ability to become self-employed (Kolvereid, 1996a). The last direct factor of Perceived risks or 

Risk-taking propensity has been defined in the entrepreneurship literature as the willingness to take moderate 

risks (Begley, 1995). In the definition of Leong (2008), perceived risk is a personal trait and personal 

viewpoint on unstable incidents. The other 3 factors which indirectly affect the entrepreneurship intention 

include Expected values, Normative beliefs and Perceived self-efficacy. These factors are defined by 

researchers as follows: Expected value is the expectation of a person on his or her ability to successfully 

implement an action (Krueger et al, 2000); Normative beliefs refer individuals’ beliefs about the extent to 

which other people who are important to them think they should or should not perform particular behaviors 

(Ajzen, 1978; Krueger et al., 2000); Perceived self-efficacy is the extent or strength of one's belief in one's 

own ability to complete tasks and reach goals (Linan & Chen, 2009; Leong, 2008). In turn, ‘intention’ is 

defined as a state of mind directing a person's attention and action towards self-employment as opposed to 

organizational employment (based on Bird, 1988). 

2.4 Proposed model and research hypothesis 

In the field of entrepreneurial intention and entrepreneurship education, many researchers stated that that the 

most often used theory is Icek Ajzen’s theory of planned behavior (Fayolle et al. 2006; Gelderen et al. 2008; 

Gird & Bagraim 2008; Krueger Jr& Reilly 2000; Souitaris et al., 2007). Following the theory of planned 

behavior, the entrepreneurial event model by Shapero &Sokol is used in a number of studies: (Krueger Jr et al. 

2000; Peterman et al. 2003; Linan&Javier Santos 2007, Michael 2011). This paper is based on the Icek Ajzen’s 

theory of planned behavior to propose a model for measuring the effect of antecedences and factors on 

entrepreneurship intention of students in Vietnam (See Finger 1) 

Thus, seven hypotheses are stated as bellows and figures will provide a visualization of the conceptual 

relationships that will be tested in the paper. 
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Expected value is the expectation of a person on his or her ability to successfully implement an action 

(Krueger et al, 2000). The expected value has strong influence to the attitudes with actions. The greater the 

expected values, the more positive attitude toward the action. Thus, this paper proposes the first hypothesis as 

follows: 

Hypothesis 1: The expected values positively influence the attitude toward behavior. 

Normative beliefs refer individuals’ beliefs about the extent to which other people who are important to them 

think they should or should not perform particular behaviors (Ajzen, 1978; Krueger et al., 2000. This could be 

the comment of other people on the creation of a new venture. Normative beliefs directly impact to the 

subjective norms (Ajzen, 1978; Krueger et al., 2000), so this paper proposes the next hypothesis as bellows: 

Hypothesis 2: The normative beliefs positively influence the subjective norms. 

Perceived self-efficacy is the extent or strength of one's belief in one's own ability to complete tasks and 

reach goals (Linan & Chen, 2009; Leong, 2008). Perceived self-efficacy expresses confidence level of an 

individual while performing a certain task. Researches on entrepreneurship showed that perceived self-

efficacy have effect to the perceived feasibility (Krueger et al., 2000; Linan & Chen, 2009; Leong, 2008). 

Basing on this point, the paper gives the third hypothesis as bellows: 

Hypothesis 3: The perceived Self-Efficacy positively influences the perceived feasibility. 

The empirical results in entrepreneurship broadly confirmed the theory's predictions regarding the relationship 

between attitudes (attitude towards self-employment, subjective norm and perceived behavioral control) and 

intention towards self-employment (Kolvereid, 1996a; Krueger et al., 2000; Luthje and Franke, 2003). 

However, Krueger et al. (2000) failed to find a link between subjective norm and intention and called for more 

studies with more reliable measures. Kolvereid (1996a) called for more research to confirm whether his results 

from a relative small sample of Norwegian undergraduates can be generalisable to other contexts. Therefore, 

to replicate and confirm early results linking self employment attitudes with intentions, we suggest the next 3 

hypothesis as follows: 

Hypothesis 4: The greater the attitude toward behavior with regards to self-employment, the stronger is the 

students' intention to become self-employed. 

Hypothesis 5: The greater the subjective norm with regard to self-employment, the stronger is the students' 

intention to become self-employed. 

Hypothesis 6: The greater the perceived behavioral control with regard to self-employment, the stronger is the 

students' intention to become self-employed. 

The last hypothesis refers to the relationship between perceived risks and entrepreneurship intention. 

Perceived risk is a personal trait and personal viewpoint on unstable incidents (Linan & Chen, 2009; Leong, 

2008). Perceived risk can be accessed through the personal perception about the likelihood of success at work, 

the autonomy or the notion of luck or fate affecting the last results (Linan & Chen, 2009; Leong, 2008). As 

such, it is possible that individuals with pessimism or perception about the risk or uncontrolled chance tend 

avoidance and lack of initiative with adventurous activities such as business start-up. Thus, this paper 

proposes the last hypothesis as follows: 

Hypothesis 7: The perceived risks negatively influences the entrepreneurship intention 
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3. METHODOLOGY 

Face-to-face and semi-structured interviews were employed as the primary qualitative analysis method for 

proposing the research model, building up measuring item scales and gaining deep insights on the impacts of 

factors in developing entrepreneurial intention of students. Semi-structured interviews allowed for individual 

variations and identification of the non-preconceived responses and experiences of the students (Hoepfl, 1997; 

Souitaris et al., 2007). Moreover, semistructured interviews have been proposed as a relevant data collection 

technique to study entrepreneurial leadership learning and development (Kempster & Cope, 2010; Swiercz & 

Lydon, 2002). At the first step, the research applies face to face discussion with a small group of 10 

experienced experts in the field of entrepreneurship and start-up. The discussion concentrated on 

entrepreneurship intention and entrepreneurship motivation of students. The opened questions are applied 

which all focus on the literature frameworks of personal mind towards entrepreneurship  behaviors, key 

factors affecting entrepreneurship intention of a person  as well as the inner meaning of each concept study. 

This discussion help us to make a decision in choosing the theory of planned behavior developed by Ajzen 

(1991) combining with the factor of perceived risk to build up the research model. 

At the following step, a semi structural face to face discussion is applied to evaluate and finally choose the 

most appropriated item scales for each factor in the proposed model. A list of 15 students selecting from Hanoi 

University of Science and Technology, Ho Chi Minh City University of Technology, National Economics 

University and the 10 experienced experts who have involved in the first step discussion are invited to 

participate in the discussion to evaluate the item scales. The proposed item scales are inherited and referred 

from international researches. To make sure the validity andreliability of the referred researches, the paper 

refers to sciencemetric point of google cited with the number of citation not below 30 papers. The questions 

are translated from English to Vietnamese and vice versa to guarantee the original meaning of each item scale. 

Experts and students are invited to study in turn conduct interviews with semi-structured questions orientation. 

The authors directly interview the invited experts and students with semi-structured and oriented questions and 

discuss on choosing the item scales. The selected indicators will form the first draft questionnaire. 

Next, the first draft research questionnaire is then modified and approved on the testing basic with a mall class 

of 48 students at Foreign Trade University in order to make sure the reliability and consistency of research 

concepts 

Finally, on the evaluation results of the above testing survey with the small groups of students of Hanoi 

Foreign Trade University, we conduct further adjustment and refinement of the criteria necessary for each 

factor in the model. The result is a construction of the final item scales are established for proposed evaluation 

model. 

4. RESULTS AND DISCUSSION 

The face to face discussions help us to build up the research model with 7 factors which directly or indirectly 

affect the entrepreneurial intention of Vietnamese students, including (1) Expected value, (2) Attitude toward 

the action, (3) Normative beliefs, (4) Subjective norms, (5) Perceived self-efficacy, (6) Perceived Feasibility, 

(7) Perceived risks (the paper's conceptual model can be viewed in Fig. 1) 

The semi structural face to face discussion with experts and final year students from some universities in 

Vietnam help us to structure 38 item scales belonging to these 07 impacting factor clusters and 5 item scales 

belonging to entrepreneurial intention of Vietnamese students. By applying Cronbach Alpha and correlation 

variable, the pilot survey with a small group of students at Foreign Trade University Overall has eliminated 2 
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among 38 item scales. The final result is the remaining 36 item scales assessed for 07 indicators of the model, 

as follows:  

Expected Values: 5 items adopted from Krueger et al. (2000) 

1. Knowing how to develop a business plan 

2. Having preparation to establish a new venture  

3. Believing in the success of the new venture  

4. Having ability to catch up with business opportunities 

5. Having ability to solve business issues 

Attitude toward the self-employment: 5 items adopted from Krueger et al (2000), Linan & Chen (2009) 

1. Being interested to become an entrepreneur 

2. Going to establish a new venture if having opportunities, financial resource and relationship 

3. Desiring to become an entrepreneur 

4. Becoming entrepreneurs brings personal satisfaction. 

5. Becoming an entrepreneur brings more benefits than disadvantages. 

Normative Beliefs: 4 items adopted from Krueger et al (2000) and Linan et al (2009 

1. The support of friends in establishing business idea. 

2. The closest family promote the pursue of a career as self-employed. 

3. The closest friends promote the pursue of a career as self-employed. 

4. Comments by family members and friends on starting a business are admirable. 

 

Subjective Norm: 5 items adopted Krueger et al (2000), Kolvereid & Isaksen (2006) and Linan et al (2009): 

1. The initiative encourages the pursuit of ideas from universities. 

2. Many opportunities to meet people with good business ideas at university. 

3. Entrepreneurship training is possible. 

4. At the university, there are many successful people in establishing a new venture 

5. The university has supporting facilities for start up 

Perceived Self-Efficacy: seven items adopted from researches of Linan (2005), Krueger et al (2000) and 

Dyssanayake (2014): 

1. Being self-employed would be very easy  

2. As self-employed would have complete control over the situation 

3. Having ability to control the establishment of a new company  

4. Starting a new venture brings developing opportunities 

5. Being aware of what is needed to create a business. 

6. Only unexpected events prohibit the creation of new business. 

7. Being easy to trigger a business ideal 

Perceived Feasibility: 6 items adopted from Linan (2005), Krueger et al (2000) and Dyssanayake (2014): 

1. Believing in the viability and growth of the new venture   

2. The high feasibility of the new venture   

3. Enough qualities to become entrepreneurs 

4. Knowledge and experience gained motivate the creation of a new venture 

5. Having relationship network for the creation of a new venture 

6. Easy access to information to support business startups. 
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Perceived Risk: 4 items adopted from Hisrich & Peters (2002), Leong (2008): 

1. The awareness of the success does not depend on the ability. 

2. Life is determined by the people in power. 

3. Success is depend on lucky 

4. Success in business is due to luck rather than ability. 

Entrepreneurship Intention: 5 items adopted from Krueger et al (2000), Linan & Chen (2009): 

1. Willing to do anything to become entrepreneurs of a start-up. 

2. Having strong goals to become entrepreneurs 

3. Trying to create and maintain the own business. 

4. Having plan to establish a new ventures in the near future. 

5. Having great willpower to start the own businesses. 

By applying a wide range of qualitative analysis methods, this paper has developed a model focusing on 

factors impacting the entrepreneurship intention of Vietnamese students. The face to face discussions with 

experience experts in the field of entrepreneurship have suggested us in building up 7 factors which may have 

key affect to the entrepreneurship intention of students Vietnam. Among these 7 factors, there are 3 factors 

indirectly impacting the entrepreneurship intention (Expected value, Normative beliefs, Perceived self-

efficacy) and the last 4 factors directly affect the entrepreneurship intention of students in Vietnam Attitude 

toward the action, Subjective norms, Perceived Feasibility, Perceived risks). The semi structure interview, 

group discussion and pilot survey help us to develop and modify a 41- item measure of entrepreneurship 

intention and affecting factors.  

 

 

5. CONCLUSION 

This 41-item measure would support to the theoretical contribution and implications of entrepreneurship 

emotion and inspiration. The study also contributes to the evaluation criteria for universities in Vietnam on 

how to trigger and promote the entrepreneurship awareness, entrepreneurship emotion and the actions to start 

a new venture of their students. From the government point of view, this research could benefit the policy 

framework on how to increase the number of entrepreneurs from the student population. 

Although the paper has initially developed the measuring model and a set of item measure of Vietnamese 

students’ entrepreneurship intention, it has not tested the validity of the model with the wide data at the 

universities in Vietnam. Thus, the paper has not found out the impacting level of each factor in the model on 

the entrepreneurship intention. This would require a further research design, which continuously improves the 

measuring scales and bases on a large number of students at universities in Vietnam to assess the impact of 

each factor to entrepreneurship intention 
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Fig. 1 The paper's conceptual model 
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