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Abstract  

This study aimed to assess the motivational needsof selected students of Jubail University College – 

Male Branch students using Thematic Apperception Test (TAT). The respondents of the study were the sixty 

(60) students enrolled in ‘Industrial Psychology’ class for the second semester of school year 2015-2016.   

Descriptive method of research was utilized in this study. With the use of a Thematic Apperception 

Test (TAT) as data gathering tools, this study identified the predominant needs of the respondents and types of 

job suited for them. 

45 respondents wrote more about achievement-related themes; 32 wrote more on affiliation-related 

themes; and 28 focus their story on power-related theme. This is an indication that need for achievement is the 

predominant needs among the respondents. Individuals with high need for achievement are those who love the 

challenges of work, motivated by the desire to get ahead of job, and outstanding work performers. 
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1. RATIONALE AND BACKGROUND OF THE STUDY  

Need is something that a person must have. Something that is needed in order to live or succeed or be 

happy. Need is a motivating force that compels action for its satisfaction. The need theories emphasize that 

satisfaction of basic human needs are key to motivation.  

According to one definition (Steers & Porter, 1991), motivation is a force that serves three functions: it 

energizes, or cause people to act; it directs behavior toward attainment of specific goals; and it sustains the 

effort expended in reaching those goals.  

Work motivation is a set of energetic force that originate both within as well as beyond an individual's 

being, to initiate work-related behavior, and to determine its form, direction, intensity, and duration. 

Understanding what motivates an organization's employees is central to the study of I–O psychology. 

Motivation is a person's internal disposition to be concerned with and approach positive incentives and avoid 

negative incentives. To further this, an incentive is the anticipated reward or aversive event available in the 

environment. While motivation can often be used as a tool to help predict behavior, it varies greatly among 

individuals and must often be combined with ability and environmental factors to actually influence behavior 

and performance. David’ McClelland’s achievement motivation theory is a comprehensive need theory of 

motivation that deals specifically with work motivation. This theory states that three needs are central to work 

motivation: the needs for achievement, power, and affiliation. According to McClelland, people are motivated 

by different patterns of needs or motives.  

Need for achievement is the compelling drive to succeed and to get the job done. Individuals with a 

very high need for achievement are those who love the challenge of work. They are motivated by a desire to 

get ahead in the job, to solve problems, and to be outstanding work performers. Need for achievement is also 

associated with being task oriented, preferring situations offering moderate level of risk or difficulty, and 

desiring feedback about goal attainment. 

Need for power is the need to direct and control the activities of others and to be influential. 

Individuals with a high need for power are status oriented and are more motivated by the chance to gain 

influence and prestige than to solve particular problems personally or reach performance goals.  

Need for affiliation is the desire to be liked and accepted by others. Individuals motivated by affiliation 

needs strive for friendship. They greatly concerned with interpersonal relationship on the job and prefer 

working with others on a task. They are motivated by cooperative rather than competitive work situations. 

According to McClelland, each individuals possess more or less of each of these motives, although in 

each individuals a particular need or needs tends to predominate. (Riggio, 2013) 

The Thematic Apperception Test (TAT) is a projective test of personality.  Christiana Morgan and 

Henry Murray created the test in the 1930s at the Harvard Psychological Clinic. (Douglas, 1993). 

McClelland used the TAT as a tool to measure the individual needs of different people. The TAT is a 

test of imagination that presents the subject with a series of ambiguous pictures, and the subject is asked to 

develop a spontaneous story for each picture. The assumption is that subject will project his or her own needs 

into story. Psychologists have developed fairly reliable scoring techniques for the TAT. The test determines 

the individuals score for each needs of achievement, affiliation, and power. This score can be used to suggest 

the types of job for with the person might be well suited. 

The TAT is often used in individual assessments of candidates for employment in fields requiring a 

high degree of skill in dealing with other people and/or ability to cope with high levels of psychological 
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stress— such as law enforcement, military leadership positions, religious ministry, education, diplomatic 

service, etc.  

‘Saudization’, officially known as Saudi nationalization scheme, or Nitaqat system in Arabic, is the 

newest policy of the Kingdom of Saudi Arabia implemented by its Ministry of Labor, whereby Saudi 

companies and enterprises are required to fill up their workforce with Saudi nationals up to certain levels. It 

calls for an increase in the share of Saudi manpower to total employment and for expanding work 

opportunities for Saudi women and youth. June 11, 2011. From this date, all Saudi companies, estimated to 

number around 300,000, are required to ‘nationalize’ or fill up their workforce with Saudis or speed up their 

hiring of Saudis.  

(http://www.dole.gov.ph/fndr/bong/files/Question%20and%20Answer%20on%20Saudization%20Policy.pdf) 

The Ministry of Labor spares no effort in supporting and strengthening the Saudization process and 

pushing it forward while implementing the directives of Custodian of the Two Holy Mosques King Abdullah. 

The “Nitaqat” program has so far been able to help 400,000 Saudi citizens get 

jobs.(http://www.arabnews.com/fakeih-no-going-back-saudization) 

 Universities and colleges are considered as the training ground for the future leaders of the country. It 

is where youngsters were being developed to be a professionals and leaders someday in different fields. 

Jubail University College, an affiliate of the Royal Commission for Jubail & Yanbu, was established in 

2006 to achieve the objectives of the Royal Commission, in developing human resources and to provide the 

Saudi manpower with high education and training, so that they can properly manage the Kingdom`s growing 

economy in its various sectors. Jubail University College`s mission is to achieve the following objectives: (a) 

to contribute to the stability of the local community in Jubail Industrial City and to attract qualified Saudi 

nationals to work in and manage the city projects; (b)to provide well-trained and qualified Saudi manpower to 

meet the requirements of industrial development projects and investment in Jubail Industrial City; and (c) to 

achieve a distinctive level of performance in the applied academic field to prepare professionals who can keep 

pace with and utilize global technological developments. (www.ucj.edu.sa) 

The above-cited thoughts stimulated the researcher to assess the motivational needs among selected 

Jubail University College – Male Branch students in order to find out their predominated needs and identify 

types of jobs that could be suited for them. 

 

1.1 Theoretical Framework 

 In this study, McClelland’s achievement motivation theory was adopted used to assess the motivational 

needs among Jubail University College – Male Branch students. McClelland’s model of motivation 

emphasizes the importance of three needs – achievement, power, and affiliation – in determining worker 

motivation. To assess an individual’s motivational needs, McClelland used variation of the Thematic 

Apperception Test (TAT). Respondents are instructed to study a fairly ambiguous picture for a few minutes 

and then write a story it suggest. The brief stories are then scored using a standardized procedure that measure 

the presence of the three needs to obtain a motivational profile for each respondent. The TAT is known as a 

projective test; that is, respondents project their inner motivational needs into the content of the story they 

create.  

Utilizing the TAT for the respondents will be able to reveal their predominant needs – achievement, 

power, and affiliation – thus identifying also the suited types of job for them. 
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Figure 1.1: Paradigm of the Study 

 

1.2 Statement of the Problem 

 This study aimed to assess the motivational needs  among Jubail University College – Male Branch 

students during the school year 2015-2016 adopting McClelland’s Achievement Motivation Theory using 

Thematic Apperception Test (TAT).  Specifically, it sought to answer the following: 

1. What predominant needs could be revealed among the respondents using TAT? 

2. What isthe profile of respondents in terms of: 

a. need for achievement; 

b. need for power; 

c. need for affiliation? 

3. Based on the findings, what types of jobs could be suited among the respondents? 

 

1.3 Assumptions 

1. The TAT will be able to identify the predominant needs of the respondents and their profile in terms of 

these needs. 

2.  Based on findings, suitable jobs among respondents could also be identified. 

 

1.4 Scope and Delimitation 

 The study was conducted to assess the motivational needs style among Jubail University College – 

Male Branch students adopting McClelland’s Achievement Motivation Theory using Thematic Apperception 

Test (TAT). 
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 This study is limited to students enrolled in ‘Industrial Psychology’ classfor the second semester of 

school year 2015-2016.  During the said semester of the school year, 60 students with different program of 

specializations participated in the study. These students were the respondents of this study.  

 

1.5 Significance of the Study 

 Assessment of the motivational needs of Jubail University College – Male Branch students would 

identify their predominant needs that will be helpful to determine the suited job for them. Consequently, the 

study will serve as a reference or Jubail University College and other institutions. 

 Result of this study will benefit the following: 

 Jubail University College. The result of the assessment of the motivational needs of respondents will 

create awareness about students’ profile that be the basis to create an effective training program or job fair. 

Based on the result, Jubail University College, could invite companies that offer jobs that will cater on the 

profile of the students. 

 Other Universities and Colleges in the Kingdom of Saudi Arabia. The result of the study can be their 

model to develop or adopt effective training program for the students and other professionals as well. 

 Respondents. They will be aware of their motivational needs and job suited their personality.  

 The researcher. This study will give the researcher an opportunity to explore and gain new knowledge. 

 Other researchers. The present study can be utilized for future study and can serve as reference.  

 

2. METHODOLOGY 

 This part presents the methodology used. Discussed here are research design, the sources of data that 

includes the locale of the study and research population, instrumentation and the data collection, and tools 

used for data analysis. 

 

2.1 Research Design 

This study used descriptive method of research in its assessment of the motivational needs among 

Jubail University College – Male Branch students. With the use of a Thematic Apperception Test (TAT) as 

data gathering tools, this study will identify the predominant needs of the respondents and types of job suited 

for them. 

 

2.2 Sources of Data 

 The researcher adopted McClelland’s Achievement Motivation Theory using Thematic Apperception 

Test (TAT) to assess the motivational needs of the respondents.The respondents of the study were the sixty 

(60) students enrolled in ‘Industrial Psychology’ class for the second semester of school year 2015-2016.  

During the said semester of the school year, 60 students with different program of specializations participated 

in the study. (Refer to Table 2.1 - Distribution of Respondents) 
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Table 2.1 

Distribution of Respondents  

 
Program of Specialization Total Number of 

Students 
No. of 

Respondents 
Percentage 

Business Administration 11 8 72% 

Management Information System 15 10 66% 

Civil Engineering 20 15 75% 

Mechanical Engineering 22 15 75% 

Computer Science 12 12 100% 

Total 80 60 75% 

 

2.3 Instrumentation and Data Collection 

 To answer sub-problem 1 and 2, McClelland’s Achievement Motivation Theory using Thematic 

Apperception Test (TAT) was adopted to identify the predominant motivational needs of the respondents; 

andtheir need profile in terms of achievement, power and affiliation.  

 Sub-problem 3 used the data analysis to interpret and analyzed the data gathered from the respondents.  

 

2.4 Tools for Data Analysis 

 The data that were gathered were collected, tallied and tabulated. These data were presented in tabular 

forms were analyzed, and interpreted for the readers to understand better the results obtained. 

 To answer the first sub-problem, meanwas utilized. Mean is more commonly called the average.  

 To answer the second sub-problem, mode, percentile and Friedman test were utilized. Mode is the 

most frequently occurring value in a frequency distribution. A percentile (or a centile) is a measure used in 

statistics indicating the value below which a given percentage of observations in a group of observations fall. 

Friedman test is a nonparametric test that compares three or more paired groups. 

To answer the third sub-problem, findings from sub-problem 1 and sub-problem 2 were interpreted and 

analyzed. 

  

3. PRESENTATION, ANALYSIS AND INTERPRETATION OF DATA 

 This part presents the data gathered, the analysis and their interpretation relative to the different 

problems raised in this study.  

3.1 Predominant needs revealed among the respondents using Thematic Apperception Test (TAT): 

Table 3.1 shows the summary of TAT results. To reveal the motivational needs among the 60 

respondents, the researcher utilized the TAT to the respondents. (Refer to Appendix A).   

Thematic Apperception Test (TAT) is designed to give information about both language and 

personality assessment. Respondents were asked to write a story regarding the picture. There should be 
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beginning, middle, and ending of the story. The purpose is to see how the respondents reveal parts of their 

own personalities while looking at the picture. The words that they used were analyzed using the LIWC 

(Linguistic Inquiry and Word Count) program developed at the University of Texas and University of 

Auckland in New Zealand.  

TAT was originally designed to determine the degree to which people wrote about themes relating to 

achievement, affiliation, and power. Although there are series of different TAT pictures, the one that was used 

in this study is somewhat related to each of these themes – although most of the respondents made up the story 

with achievement themes, such as the story focused on scientific discovery – reflecting the writer’s interest in 

achievement and success; others focused on the nature of the friendship between the two women - interest in 

affiliation; yet others focused on the status differences of the two women - reflecting the writer’s concerns 

with status and power.  

In the need for achievement, the typical person generally scores between 4.5 and 8.5, with an average 

of 5.7. The higher the score of the respondent, the more he wrote about achievement-related themes. 

Because the picture used typically elicits themes associated with achievement, most people don’t pay 

too much attention on human relationship (affiliation) in their story. In fact, the typical person scores around 

1.2 on this dimension. 

In the need for power, most people score between 0.8 and 2.7, with the average being 1.7. High scores 

on the need of power dimension hint that the writer is concerned with who is or is not in control and who has 

the most status. 

The table shows that the average of the followings needs: need for achievement = 7.7; needs for 

affiliation = 1.9; and need for power = 1.7.  In comparison to the average marks for typical persons, 

respondents’ score in need for achievement is higher. Need for affiliation of respondents is also higher than 

the average of typical persons. Also, average of need for power of respondents is also higher compared to 

most people.  

 

Table 3.1 

Summary of Thematic Apperception Test Results  

 
 

Respondents 
McClelland’s Achievement Theory 

Need for Achievement Need for Affiliation Need for Power 

1 10.8 2.02 1.61 

2 9.15 4.27 1.22 

3 16.67 0 1.39 

4 4.55 0.65 2.6 

5 9.09 3.41 1.14 

6 8.76 0.73 2.19 

7 8.85 4.42 0 

8 9.3 0 0 

9 11.11 1.23 0 

10 11.68 1.46 0.73 

11 4.95 2.2 1.1 

12 7.22 1.67 3.33 
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13 6.45 5.91 0 

14 4.31 0.96 0 

15 8.66 1.18 1.18 

16 21.33 0 0 

17 8.7 2.61 1.74 

18 9.28 7.22 2.06 

19 5.37 1.34 0.67 

20 8.73 3.17 0.79 

21 13 3 1 

22 2.2 1.1 3.3 

23 8.84 3.87 0.55 

24 3.54 3.54 2.65 

25 7.18 1.44 0 

26 8.57 1.14 0.57 

27 5.84 5.11 2.92 

28 8.29 0.49 1.49 

29 11.35 0.54 0.54 

30 6.6 0.94 2.83 

31 4.83 2.9 0.48 

32 7.08 0.88 3.54 

33 6.25 1.79 2.68 

34 9.35 1.44 1.44 

35 7.41 0 1.85 

36 8.7 5.22 3.48 

37 6.67 0.67 2 

38 12.1 0.81 4.03 

39 9.2 1.15 5.75 

40 9.28 1.03 5.15 

41 6.18 1.12 3.37 

42 8.74 0 2.91 

43 9.35 0 0 

44 7.24 1.32 0.66 

45 2.48 1.65 4.13 

46 6.01 0.35 1.77 

47 5.26 4.21 1.05 

48 7.78 3.59 0.6 

49 5.08 0 1.69 

50 10.07 0.72 2.88 

51 3.68 5.88 2.21 

52 3.95 1.58 0.79 

53 8.29 1.84 0.92 

54 2.15 0 3.23 
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55 8.33 3.21 1.28 

56 6 1.2 2 

57 5.08 1.69 2.54 

58 0.79 0.79 2.38 

59 9.8 0.68 0.68 

60 5.88 0.53 0.53 

Average 7.7 1.9 1.7 

 

3.2  Profile of respondents in terms of the following variables: 

a. Need for achievement 

Table 3.2 summarized the profile of respondents in terms of need for achievement.  Out of 60 

respondents, 45 of them or 75% scored 5.7 up in the need for achievement. This means that these 45 

respondents wrote more about achievement-related themes. This is an indication that their need for 

achievement is higher.  

Table 3.2 

Need for Achievement Profile of the Respondents 

 
 

Respondents 

McClelland’s Achievement Theory 

Need for Achievement Need for Affiliation Need for  
power 

1 5.84 5.11 2.92 

2 5.88 0.53 0.53 

3 6 1.2 2 

4 6.01 0.35 1.77 

5 6.18 1.12 3.37 

6 6.25 1.79 2.68 

7 6.45 5.91 0 

8 6.6 0.94 2.83 

9 6.67 0.67 2 

10 7.08 0.88 3.54 

11 7.18 1.44 0 

12 7.22 1.67 3.33 

13 7.24 1.32 0.66 

14 7.41 0 1.85 

15 7.78 3.59 0.6 

16 8.29 0.49 1.49 

17 8.29 1.84 0.92 

18 8.33 3.21 1.28 

19 8.57 1.14 0.57 

20 8.66 1.18 1.18 

21 8.7 2.61 1.74 
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22 8.7 5.22 3.48 

23 8.73 3.17 0.79 

24 8.74 0 2.91 

25 8.76 0.73 2.19 

26 8.84 3.87 0.55 

27 8.85 4.42 0 

28 9.09 3.41 1.14 

29 9.15 4.27 1.22 

30 9.2 1.15 5.75 

31 9.28 7.22 2.06 

32 9.28 1.03 5.15 

33 9.3 0 0 

34 9.35 1.44 1.44 

35 9.35 0 0 

36 9.8 0.68 0.68 

37 10.07 0.72 2.88 

38 10.8 2.02 1.61 

39 11.11 1.23 0 

40 11.35 0.54 0.54 

41 11.68 1.46 0.73 

42 12.1 0.81 4.03 

43 13 3 1 

44 16.67 0 1.39 

45 21.33 0 0 

 

b. Need for affiliation 

Table 3.3 summarized the profile of respondents in terms of need for affiliation.  Out of 60 

respondents, 32 of them or 53% scored 1.2 up in the need for affiliation. This means that these 32 respondents 

wrote more about affiliation-related themes. This is an indication that their need for affiliation is higher.    

 

Table 3.3 

Need for Affiliation Profile of the Respondents 

 
 

Respondents 
McClelland’s Achievement Theory 

Need for Achievement Need for Affiliation Need for  
Power 

1 6 1.2 2 

2 11.11 1.23 0 

3 7.24 1.32 0.66 

4 5.37 1.34 0.67 

5 7.18 1.44 0 

6 9.35 1.44 1.44 
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7 11.68 1.46 0.73 

8 3.95 1.58 0.79 

9 2.48 1.65 4.13 

10 7.22 1.67 3.33 

11 5.08 1.69 2.54 

12 6.25 1.79 2.68 

13 8.29 1.84 0.92 

14 10.8 2.02 1.61 

15 4.95 2.2 1.1 

16 8.7 2.61 1.74 

17 4.83 2.9 0.48 

18 13 3 1 

19 8.73 3.17 0.79 

20 8.33 3.21 1.28 

21 9.09 3.41 1.14 

22 3.54 3.54 2.65 

23 7.78 3.59 0.6 

24 8.84 3.87 0.55 

25 5.26 4.21 1.05 

26 9.15 4.27 1.22 

27 8.85 4.42 0 

28 5.84 5.11 2.92 

29 8.7 5.22 3.48 

30 3.68 5.88 2.21 

31 6.45 5.91 0 

32 9.28 7.22 2.06 

 

c. Need for power 

Table 3.4 summarized the profile of respondents in terms of need for power.  Out of 60 respondents, 

28 of them or 47% scored 1.7 up in the need for power. This means that these 28 respondents wrote more 

about power-related themes. This is an indication that their need for power is higher.    

 

Table 3.4 

Need for Power Profile of the Respondents 

 

 
Respondents 

McClelland’s Achievement Theory 

Need for Achievement Need for Affiliation Need for  
Power 

1 5.08 0 1.69 

2 8.7 2.61 1.74 

3 6.01 0.35 1.77 
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4 7.41 0 1.85 

5 6.67 0.67 2 

6 6 1.2 2 

7 9.28 7.22 2.06 

8 8.76 0.73 2.19 

9 3.68 5.88 2.21 

10 0.79 0.79 2.38 

11 5.08 1.69 2.54 

12 4.55 0.65 2.6 

13 3.54 3.54 2.65 

14 6.25 1.79 2.68 

15 6.6 0.94 2.83 

16 10.07 0.72 2.88 

17 8.74 0 2.91 

18 5.84 5.11 2.92 

19 2.15 0 3.23 

20 2.2 1.1 3.3 

21 7.22 1.67 3.33 

22 6.18 1.12 3.37 

23 8.7 5.22 3.48 

24 7.08 0.88 3.54 

25 12.1 0.81 4.03 

26 2.48 1.65 4.13 

27 9.28 1.03 5.15 

28 9.2 1.15 5.75 

 

3.3 Types of jobs could be suited among the respondents 

Table 3.5 summarized the work motivational needs of respondents based on how they wrote a story 

using the TAT (refer to appendix A). 45 respondents wrote more about achievement-related themes; 32 wrote 

more on affiliation-related themes; and 28 focus their story on power-related theme. This is an indication that 

need for achievement is the predominant needs among the respondents.  

Respondents with a very high need for achievement are those who love the challenge of work. They 

are motivated by a desire to get ahead in the job, to solve problems, and to be outstanding work performers. 

Individuals with high need for achievement is also associated with being task oriented, preferring situations 

offering moderate level of risk or difficulty, and desiring feedback about goal attainment. 

Respondents motivated by affiliation needs strive for friendship. They greatly concerned with 

interpersonal relationship on the job and prefer working with others on a task. They are motivated by 

cooperative rather than competitive work situations. 

Respondents with a high need for power are status oriented and are more motivated by the chance to 

gain influence and prestige than to solve particular problems personally or reach performance goals. 

Individuals with higher need for power tend to occupy supervisory or managerial positions.  
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Table 3.5 

Summary of Work Motivational Needs of Respondents 

 
Work Motivational 

Needs 
No. of Respondents that wrote on each 

motivational need related  themes 
Percentage 

Need for Achievement 45 75% 

Need for Affiliation 32 53% 

Need for Power 28 47% 

 

4 SUMMARY, CONCLUSIONS AND RECOMMENDATIONS 

 This part presents the summary of the study, the conclusions drawn and recommendations offered 

based on the findings and conclusions made. 

 

4.1 Summary 

 This study aimed to assess the motivational needs  among Jubail University College – Male Branch 

students during the school year 2015-2016 adopting McClelland’s Achievement Motivation Theory using 

Thematic Apperception Test (TAT).  Specifically, it sought to find out the following: predominant needs that 

could be revealed among the respondents using TAT; the profile of respondents in terms of need for 

achievement, need for affiliation, and need for power; and types of jobs that could be suited among the 

respondents.  

This study was limited to students enrolled in ‘Industrial Psychology’ class for the second semester of 

school year 2015-2016.  60 students with different program of specializations participated in the study.  

Descriptive method of research was utilized in this study. With the use of a Thematic Apperception 

Test (TAT) as data gathering tools, this study identified the predominant needs of the respondents and types of 

job suited for them. 

  

4.2 Findings: 

45 respondents wrote more about achievement-related themes; 32 wrote more on affiliation-related 

themes; and 28 focus their story on power-related theme. This is an indication that need for achievement is the 

predominant needs among the respondents.  

 

4.3 Conclusions 

 Based on the findings made, the followings conclusions were drawn: 

1. Need for achievement is the predominant need among respondents. It can be concluded majority of the 

respondents need love the challenge of work and motivated by it. They are task oriented, preferring 

situations offering moderate level of risk or difficulty, and desiring feedback about goal attainment. 

2. Need for affiliation is the second predominant need among respondents. It can be concluded that these 

respondents who wrote more on affiliation related-themes are greatly concerned with interpersonal 
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relationship on the job and prefer working with others on a task. They are motivated by cooperative 

rather than competitive work situations. 

3. Need for power is the least dominant among respondents. It can be determined that respondents with a 

high need for power are status oriented and are more motivated by the chance to gain influence and 

prestige than to solve particular problems personally. 

 

4.5 Recommendations 

 Based on the findings and conclusions drawn, the following recommendations are hereby offered: 

1. A further study is recommended to determine the validity of this study. 

2. Jubail University College, particularly the student admission will design a screening tools to be able to 

identify the proper program to be enrolled by the students based on their interest and qualification.  

3. Based on the result, Jubail University College, could invite companies that offer jobs that will cater on 

the profiles of the students on their yearly job fair. 
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6. APPENDICES  

 

6.1 Appendix A 

Thematic Apperception Test 

What Do You See in the Picture? 

Before beginning, please provide the following information: 

 

Are you:  ___ Male or  ____Female 

 

Date of birth: _______________ 

 

 

Look at the picture. Your task is to write a complete story about the picture you see above. This should be an 

imaginative story with a beginning, middle, and an end. Try to portray who the people might be, what they are 

feeling, thinking, and wishing. Try to tell what led to the situation depicted in the picture and how everything 

will turn out in the end. 

 

*source: http://www.utpsyc.org/TATIntro 
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6.2 Appendix B 

Thematic Apperception Test (TAT) Interpretation 

 

Need for Achievement. The typical person generally scores between 4.5 and 8.5, with an average of 5.7. The 

higher your number, the more you wrote about achievement-related themes. 

 

Need for Affiliation. Because this picture typically elicits themes associated with achievement, most people 

don’t pay too much attention to human relationships in their story. In fact, the typical person scores around 1.2 

on this dimension. Indeed, 30% of participants score 0.00. 

 

Need for Power. Most people score between 0.8 and 2.7, with the average being 1.7. High scores on the need 

for power dimension hint that the writer is concerned with who is or is not in control andwho has the most 

status. 

One thing that is interesting about this kind of exercise is that language analyses can tell us many things about 

the writer that go far beyond power, achievement, and affiliation. Look at the table below. In it, you can 

determine some features of your own writing and can get a sense of your writing style compared with others: 

Self-references: People who use a high rate of self-references tend to be more insecure, nervous, and possibly 

depressed. They also tend to be more honest. 

 

Social words: Social words are words that make reference to other people (e.g., they, she, us, talk, friends). 

Generally, people who use a high level of social words are more outgoing and more socially connected with 

others. 

 

Positive emotion words: The more that people use positive emotion words (e.g. happy, love, good), the more 

optimistic they tend to be. If you feel good about yourself, you are more likely to see the world in a positive 

way. 

 

Negative emotion words: Use of negative emotion words (e.g., sad, kill, afraid) is weakly linked to people’s 

ratings of anxiety or even neurotic. People who have had a bad day are more likely to see the world through 

negatively-tinted glasses. 

 

Big words (words with more than 6 letters): Use of big words is weakly related to higher grades and 

standardized test scores. People who use a high rate of big words also tend to be less emotional and oftentimes 

psychologically distant or detached. 

 

The Big Picture: The above interpretations should be considered with a grain of salt for your own writing. 

Your approach to the assignment may have been influenced by people bothering you, concerns about other 

things in your life, lack of sleep, etc. In addition, it is important to remember that the TAT is generally 

administered in a highly controlled situation and is always graded by a real-live human being. You will recall 

from the book that the TAT was devised to tap people’s needs for achievement, power, and affiliation. Look at 

your own writings and see if you can pick up if you were in high in these motives. For example, if you said 
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that one person was thinking about her future career, a TAT expert would probably say that you were higher in 

a need for achievement than if you said that the person was thinking about her lover (which would hint that 

you were higher in need for affiliation). 

 

*source: http://www.utpsyc.org/TATIntro 

 

 

 

 


